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Are you sharing what you know? This might sound a
little dumb, but often as business owners we have so
much expertise stuffed in our heads that we assume
others know. They don't! Your best customers might
not know some of the "basic stuff" you just sort of forget
that you know.
Is the viewer getting value from what you are sharing?
Will they say, "Oh, this is useful, I'm going to start doing
this!" That's what you're going for. 

            ou share content with your existing customers   and
potential customers all the time, right? It might be through
your emails, on a social media platform, in a video you
create, in a speech you make. Honestly, even when you are
talking to family and friends you are probably sharing what
you know. It just happens naturally.

When you are planning out your social media posts or
videos, or when you are writing your emails there are 3
things to ALWAYS use to bring more success to your
business.

1.

2.

3 Things to Always Do
When Sharing Your

Content
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3 THINGS TO ALWAYS DO WHEN SHARING
YOUR CONTENT

3. Value. Will what you are sharing be either informative, important, or entertaining to
the viewer? (Hint - the best content is all three of these!)

Now that you have those three things to ALWAYS use, go over to your content calendar
(or list of things you plan to share with prospects) and see if your planned content
meets up with those 3 objectives.

Here's the thing to keep in mind. Your followers and people who don't yet know you
WANT to be inspired. They want to be successful, They want to feel confidence. They
want to be encouraged. Your "secret sauce" is to help the people who are your ideal
customers achieve what they dream of, or have a set determination to do. Whether it's
buying a new pair of earrings or learning to be confident about making offers to
potential customers, you can help by sharing and eventually selling to them your value
and expertise.

Finally, keep in mind that our human nature is to delay what we want because getting
there means we have to face some type of discomfort. I'm a living example of that.
Every single day I need to exercise my leg and I don't want to do it because it hurts.
Every single day I want to put off exercising and drinking my infamous green pond

If you need help with figuring out your content or how to organize and sell what you
know then join in my CEO Circle Community and we'll make sure we listen and help
you get going.

scum. It's one reason I laugh and joke and post
pictures of my full glasses of pond scum - it helps me
just get it done.

Because we tend to delay when we are in new
territory your content should share a sense of
urgency, which helps people get over the hump and
take an action they've been thinking about forever.

So, to sum up - 3 things to ALWAYS use, review your
content to see if it meets all three, your expertise
helps to encourage and inspire, and it's our natural
tendency to delay.
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Now I'm back to the week-long virtual conference I'm attending this week. Lots of new
ideas and inspirations for me! I'll keep you posted.

To your sweet success,

Sue Painter

PS Did you miss my article about the best e-mail marketing tools for 2020? You can
find it here: confidentmarketer.com/the-best-email-marketing-tools-in-2020

©2020 HP International, LLC All Rights Reserved

3 THINGS TO ALWAYS DO WHEN SHARING
YOUR CONTENT


