
T he other day I watched a TV documentary about the most
successful British department store in history, Selfridges.
The funny thing is that it was founded by an American. It
was the first department store ever in London, and over 100
years later it is still the icon of Bond Street.

The founder, American Harry Selfridge, had to get the word
out about what this new type of shopping experience would
be even as he was spending huge sums of money building
the store. So he doubled down and before the store even
opened he spent over a million dollars in advertising. Keep
in mind that this was the early 1900's - a million dollars was
a big fortune back then. He shared information about the
soon-to-be Selfridges for months in the press, and it paid
off big time. On opening day it was estimated that 1 out of
every 4 Londoners went to the grand opening! The lines
stretched around the building, which covered an entire city
block. For those times, without mass media, that is an
amazing success.

You and I don't have a million dollars to share information
about our businesses, but we do have the power of social 
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media and the power of our email subscriber lists, too.
Let's say you wanted to share more information about
your expertise - what you do in your business. What's
one new way you could do that?

As an example, this past week I wrote a guest blog post
for my friend Luc Dermul, who lives in Belgium. This
gives me reach into an entirely new audience. While
I've had clients in Belgium before, I've never written an
article that was published on a Belgian website. The
article gives Luc's readers 7 solid email marketing tips.
You can find the article here: affiliatesuccesses.com/7-
tips-to-using-email-marketing-like-a-pro.

So if you wanted to share your expertise one way is to write a guest blog post or article
and let another business owner publish it on their blog. This creates more visibility for
you and gets you in front of new audiences, too. How else might you share more about
your business? Collaborating and cross promoting with another aligned business owner
is a very effective way to share more.

This week I challenge you to find one new way to share information about your
business - just one! You might be surprised at the opportunities that open up for you. If
you have a cool way to share please hit reply and let me know - I'll create an idea list
and share it here in a future email.

To your sweet success,

Sue Painter
 
PS. Luc and I decided to trade articles, so you can also find his article about domain
name length on my blog. Pretty interesting read! Here's the link:
confidentmarketer.com/does-domain-name-length-matter.
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